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The holidays are the biggest spend of the year, and one of Tubi's biggest
viewing spikes. CA streamers shop, gather, and stream all at once.

12M 66% 1in2 43%

Canadians stream on Tubi CA streamers are CA Tubi streamers believe in marking life

Tubi more likely to search spend at least $50 on milestones with
for products they see gifts special gifts
advertised while
watching TV shows
and movies

32%

of shoppers discover

new ?roducts through
'V and radio
commercials

Source:Tubi Internal Data, YouGov Profiles Canada, 07/12/2026
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