
Bell Media Inc. Get into it – Upfront challenge 

OFFICIAL RULES  

NO PURCHASE NECESSARY 

*SPECIAL NOTE: THIS CONTEST CANNOT BE SHARED PUBLICLY IN ANY MANNER INCLUDING ON 

SOCIAL MEDIA, ONLINE, OR THROUGH E-MAIL. PARTICIPANTS MAY NOT INVITE PARTICIPATION FROM 

OUTSIDE PARTIES IN THE CONTEST NOR PROMOTE OR ENCOURAGE PUBLIC PROMOTION OF THIS 

CONTEST.* 

1. CONTEST ADMINISTRATOR: The Bell Media Inc. Get into it – Upfront challenge Contest (the 

“Contest”) is being run and administered by Bell Media Inc. (“BMI”) in accordance with these official 

rules (the “Rules”). 

This Contest is neither sponsored nor endorsed by any program, program talent, or other related 

program party featured in or in connection with a trailer featured as part of this Contest. Any 

questions, comments or concerns about the Contest must be directed to BMI.  

 

2. DATES: The Contest opens at 9:00 a.m. Eastern Time (“ET”) on Monday, June 10, 2019 and closes at 

2:00 p.m. ET on Monday, June 24, 2019 (the “Participation Period”).  

 

3. WHO CAN PARTICIPATE: In order to participate in the Contest, a participant must, at both the time 

of participation and at the time the prizes are being awarded,: (i) be a legal resident of Canada 

(excluding Quebec); (ii) be a Bell Media sales client who is both invited to attend the 2019 CTV 

Upfront and receives an Invitation (as defined below) to participate in the Contest; (iii) be of the 

legal age of majority in the province or territory in which he/she resides; and, (iv) comply with any 

other eligibility requirements that may be specified by BMI representatives. 

 

4. HOW TO PARTICIPATE: Eligible participants will receive an invitation to participate in the Contest to 

their business email (the “Invitation”), and be provided a password. During the Participation Period, 

eligible participants must visit the Contest website at www.bellmedia.ca/post-upfront-challenge, 

enter the email address to which their Invitation was sent and the password provided in the 

Invitation email, then watch the posted CTV Upfront trailer or trailers and answer the corresponding 

question based on the applicable trailer (the “Contest Question(s)”). There will be a total of six (6) 

trailers and six (6) Contest Questions posted during the Participation Period according to the 

following schedule:  

Trailer Posting date and time 

#1 Tuesday, June 11, 2019 at 12:00am EST 

#2 Wednesday, June 12, 2019 at 12:00am EST 

#3 Thursday, June 13, 2019 at 12:00am EST 

#4 Tuesday, June 18, 2019 at 12:00am EST 

#5 Wednesday, June 19, 2019 at 12:00am EST 

#6 Thursday, June 20, 2019 at 12:00am EST 

 

Each correct answer to a Contest Question is equal to one (1) entry into the Contest for a maximum 

of six (6) possible total entries into the Contest per person. You are only permitted one (1) 

http://www.bellmedia-spotlight.ca/


opportunity per Contest Question to submit an answer. Once you have submitted your answer(s) by 

clicking on submit, an answer may not be modified or updated. Contest Questions must be 

answered and fully submitted prior to the end of the Participation Period. No answers will be 

accepted outside of the Participation Period. The Contest entry path on the Contest website will 

close promptly at 2:00 p.m. ET on Monday, June 24, 2019 and any partial answers, forms, etc. (not 

completed and fully submitted) will be cancelled and void.  

 

5. PRIZES: The following prizes are available to be won by the applicable “eligible participant group”, in 

the manner described in the winner determination section 7 below (including procedures in cases of 

ties): 

PRIZE ELIGIBLE PARTICIPANT GROUP 

Ten (10) tech prize packs, each consisting of one (1) 
portable pocket video projector and one (1) $100 The 
Source gift card (“Individual Prize”) – Approximate 
value of each Individual Prize is CAD$300. 

All individual Contest participants 

Office celebration trio at the winning Agency’s 
Toronto office location comprised of popsicles on 
June 25, 2019, juice bar and salad bar on June 26, 
2019 , and catered lunch on June 27, 2019 for a 
maximum of 100 Agency employees at each event 
(“Agency Celebration Prize”) – Approximate value of 
CAD $5,000. 

All media buying agency entities (an 
“Agency” or “Agencies”) in Canada with 
at least 10 individual employees that 
both received an Invitation to the 
Contest and participated in the Contest. 
 

 

6. PRIZE CONDITIONS: The prizes must be accepted as awarded. Any gift card component of a prize is 

subject to the terms and conditions of the gift card, as determined at the sole discretion of the gift 

card issuer. The prizes and prize portions may not be sold, transferred, or assigned and are not 

convertible to cash. BMI reserves the right to substitute any prize, in whole or in part, in the event 

that all or any component of the prize is unavailable or for any other reason. Each confirmed prize 

winner is responsible for costs and expenses not expressly stated as included in the applicable prize.  

 

7. WINNER DETERMINATION: On June 25, 2019, each individual Contest participant’s validly 

submitted answer(s) to the Contest Questions will be evaluated and each correct answer to a 

Contest Question will be given one (1) point for a total potential maximum score out of six (6) (a 

“Score”) per participant. Winners will be determined according to the following terms: 

 

PRIZE ELIGIBLE PARTICIPANT GROUP 

Individual Prize The 10 individual participants with the highest Score from among all individual participants will 
each receive an Individual Prize.  
In the case of a tie, a random draw will be conducted by BMI to determine the ten (10) 
Individual Prize winners from among all tied score individual participants.  

Agency Celebration Prize The Agency with the highest average percentage participation rate in the Contest among its 
employees who received Invitations, based on the number of Contest Questions answered by 
each employee that received an Invitation.  
In the case of a tie among eligible Agencies, a random draw will be conducted by BMI to 
determine one (1) winner from among all tied eligible Agencies.  

 



The odds of winning an Individual Prize will depend on the ability of a participant to correctly answer 

Contest Questions, the number of participants with correct answers to the Contest Questions, and 

the number of tied participants in cases of random draws used in tie-breaker situations. The odds of 

winning the Agency Celebration Prize will depend on highest average percentage participation rate 

in the Contest of employees who received Invitations (based on the number of Contest Questions 

answered by each employee that received an Invitation), the number of participants with correct 

answers to the Contest Questions, and the number of tied participants in cases of random draws 

used in tie-breaker situations. In the case of potential individual participant winners, each potential 

individual participant winner will be notified by BMI on June 25, 2019 using the Invitation contact 

details. In the case of the winning Agency, a representative (as determined by BMI) of the Agency 

will be selected by BMI in their sole discretion and contacted. In the event that a potential winner 

cannot be contacted for any reason (including failing to reply to notification) or, if contacted, does 

not claim the prize, or does not meet all of the conditions (including eligibility) outlined in these 

Rules, the potential winner will be disqualified and forfeits their prize, and another winner may be 

selected in accordance with the reasonable and logical application of the winner determination 

procedure outlined above for the applicable prize. Proof of identification must be provided upon 

request. BMI is not responsible for failed attempts to notify any potential individual winner. Upon 

prize forfeiture, no compensation will be given. 

 

8. WINNER CONDITIONS: To be declared a prize winner, an individual participant in the case of each 

Individual Prize and the representative of the Agency in the case of the Agency Celebration prize 

must first: (i) have complied with, be in compliance with, and continue to comply with the Rules; (ii) 

correctly answer, unaided, a time-limited, mathematical skill-testing question; and (iii) sign and 

return BMI’s standard Release and Indemnity form (described below in section 9) within the period 

of time specified by BMI. If a potential winner does not meet all of the Contest requirements, fails to 

correctly answer the skill-testing question, or does not sign and return BMI’s standard Release and 

Indemnity form, the potential winner will forfeit their prize and BMI shall be entitled to select 

another potential winner in accordance with the reasonable and logical application of the 

procedures outlined above for the applicable prize. 

 

9. RELEASE AND LIABILITY: By participating in this Contest, each participant forever releases and holds 

harmless the Released Parties (defined below) from any and all damages, injuries, death, loss, or 

liability to person or property, due in whole or in part, directly or indirectly, by reason of 

participating in the Contest, the acceptance, possession, use or misuse of any prize, or while 

preparing for and/or participating in any Contest and/or prize-related activity. Before being awarded 

the applicable prize, each potential winner will be required to sign and return within the time 

stipulated by BMI, a full release and indemnity form stating that, among other things, he/she has 

read and understood these Rules, grants all consents required, agrees to be available and to 

participate in publicity and/or promotions related to the Contest and/or a Contest prize and/or 

similar matters, authorizes BMI to broadcast, publish, disseminate and otherwise use his/her name, 

city/town/village and province/territory of residence, photograph, likeness, sobriquet and voice, in 

connection with any promotion and/or publicity, and/or for general news, entertainment and/or 

information purposes at no additional compensation to the potential winner, beyond the awarding 

of or participation in the applicable prize, accepts the applicable prize as offered and releases BMI, 



its affiliated and related companies, subsidiaries, divisions, prize sponsors, promotional and 

advertising agencies, any other entity providing commercial services in relation to the Contest, and 

each of their respective officers, directors, employees, agents, representatives, successors and 

assigns (collectively, the “Released Parties”) from any and all liability of any kind arising out of the 

potential winner's participation in this Contest and receipt and use of the applicable prize. In the 

event that a potential winner does not comply with all the provisions as contemplated in these 

Rules, BMI shall have the right to disqualify such potential winner and the Released Parties shall be 

fully and completely released and discharged from any liability or responsibility in this regard. 

  

10. TAMPERING: All Contest Question answer submissions that are incomplete, illegible, damaged, late, 

irregular, have been submitted through illicit means, or do not conform to or satisfy any condition of 

the Rules may be disqualified by BMI, in its sole discretion. BMI takes no responsibility for lost, 

stolen, delayed, damaged, misdirected, late or destroyed submissions, typographical or other 

production errors, or any errors or omissions in printing or advertising related to this Contest, as 

applicable. Any use of robotic, repetitive, automatic, programmed or similar participation methods 

or agents (including, but not limited to, contest entry services) will void all submissions by that 

participant. BMI is not responsible for failure of the Internet or any website during the Contest, 

traffic congestion on the Internet or on any website, incorrect or inaccurate capture of Contest-

related information, technical malfunctions, human or technical error, seeding errors, lost, delayed 

or garbled data or transmissions, omission, interruption, deletion, defect or failures of any 

telephone or computer line or network, computer equipment, software or any combination thereof. 

Contest-related information or data that has been tampered with or altered are void. If for any 

reason, in the opinion of BMI, in its sole and absolute discretion, the Contest cannot be run as 

originally planned, or if the administration, security, fairness, integrity or the proper conduct of the 

Contest is corrupted or adversely affected, including by reason of infection by computer virus, bugs, 

tampering, unauthorized intervention, fraud, technical failures or any other causes beyond its 

control, BMI reserve its right to: (i) cancel, terminate, modify, amend, extend or suspend the 

Contest; and/or (ii) select winners on the basis of the logical application of the winner determination 

procedures outlined above for the applicable prize. BMI reserves the right, in its sole discretion, to 

disqualify any individual they find to be tampering with the Contest site and/or submission process 

or the operation of the Contest or to be acting in violation of the Rules or otherwise acting in a 

disruptive manner. Any attempts to deliberately damage the Contest web site or to undermine the 

legitimate operation of this Contest may be a violation of criminal and civil laws and should such an 

attempt be made, BMI reserves its right to seek remedies and damages to the fullest extent of the 

law. The BMI shall not be held responsible for any errors or negligence that may arise or occur in 

connection with the Contest including any damage to a participant’s computer equipment, system, 

software or any combination thereof, as a result of participation in this Contest or from 

downloading any material from any website. Void where prohibited. BMI will not assume any 

responsibility of any nature whatsoever in all cases where its inability to hold the Contest or to remit 

any prize to any winner results from a cause beyond their control, including Acts of God, weather 

conditions, strike, lock-out or other labour dispute, or cancellation of the Contest for any reason. 

 

11. MARKETING COMMUNICATIONS: BMI will use the business contact information of participants 

used to send the Invitations to send them future email marketing communications about BMI.  



 

12. IP AND TRADEMARKS: All intellectual property, including but not limited to trade-marks, trade-

names, logos, designs, promotional materials, web pages, slogans and representations are owned or 

licensed by BMI and/or its affiliates. All rights are reserved. Unauthorized copying or use of any 

copyrighted material or intellectual property without the express written consent of its owner is 

strictly prohibited. 

 

13. In the event of any discrepancy or inconsistency between the terms and conditions of the Rules and 

disclosures or other statements contained in any Contest related materials, including but not limited 

to the registration form, the Website, or point of sale, television, print or online advertising, other 

than as provided above the terms and conditions of the Rules shall prevail, govern and control. 


